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Create More Conversion by 
Updating Your News Letter
A newsletter is a perfect way to keep in touch with your customers. You can easily send them updates and promote new 
products in your business. Newsletters are a part of marketing and can produce more conversion from your customers.As a 
starting entrepreneur, you might not have a newsletter just yet or you haven’t gotten the time to set up one. These tips will 
help you to create a quality mail and lead you to more conversion. Optimize your newsletter with the following tips.

Sources: Goel, January 2019. Moroney, November 2016. Dimitriou, November 2020. Bradford, ND. O’Neill, ND. Protocol 80, November 2020. 
For links to the sources, please contact me: e.c.basting@gmail.com. 
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Offer rewards
People are more willing to do something if they get some-
thing in return. This is part of the Principles of Cialdini. 
Reciprocity is the first persuasion technique and is all 
about returning favors.

A big trend and update for the customer journey is personalization. Customers leave much more 
information and you can use them to improve their experience. You can get more detailed infor-
mation from your customers by including optinal checkboxes in your newsletter submission

Personalization
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Focus on subject line
Make sure your subject  is relevant to the topic of that mail.
Maybe tease a little bit, use the name of the receiver or make it an 
interesting question. 
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Tease your solution
in the subject line to 
create curiosity

Use social proof
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Social proof is a psychological and social phenomenon where people 
tend to check the opinions and actions of others. Seeing and reading 
reviews can secure others of their opinion with the result of a purchase.
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Examples

Always keep testing

Did you enjoy this newsletter?

Once you’ve gone through all the previous steps and your newsletter is finish and 
preforming well, don’t just leave it. There is always room for improvement and 
optimalization. Strive to improve and keep testing all kinds of things. 

The previous tips will help you to optimize your newsletter. It’s not just a plain mail with 
your new collection or highlighted items, with a little bit of work you can generate a lot 

more traffic to your website. Keep surprising your audience with this marketingtool.
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Divide clients into segments
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